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Hi, I am Abolarn Kehinde an Entrepreneur, Author, Speaker and Writer. 

 

The part of me that concerns you right now is my NETPRENEURSHIP side. Love 

for Entrepreneurship flows in me, I have exhibited it.  

 

For example, a friend of mine once had a major event in School. Attendance 

was compulsory so there was a mammoth crowd in that gathering.  

 

Immediately they closed, he rushed to the cafeteria and bought up 20% of all 

the drinks they had before the crowd reached there.  

. 

  



Chapter 2 

DISCLAIMER 

Someone asked me, “will I become a Millionaire overnight?” 

I answered him, “only if you are God and your day is a thousand days for the 

rest of mankind.” We had a hearty laugh.  

If you have just bought this book and expect to wake up tomorrow morning 

with 1 Million Naira in your account, you need to stop being funny! It took me 

1 months to prepare for this and another 3 months to get that amount.  

That’s a cumulative of 4 months, so if you are not patient for the process, you 

may not reap the dividends.  

This book is not a guarantee of success. What it sets 

out to do is INCREASE YOUR CHANCES OF SUCCESS in 

your online business journey. 

One thing I am however sure of is the fact that it will not take you as long as it 

took me, since you may not have to make the same mistakes I made. As far as 

you follow through the instructions laid within the confines of this book, you 

stand a better chance at succeeding than me three months ago.   



THINGS TO HAVE 

As in every business or vocation, tools and work implements are necessary for 

smooth and easy running. For the NETPRENEUR FASTLANE and probably every 

other Online Business out there, the following are of great importance –  

− GOOGLE is King of the Internet. You need a – 

o GMAIL account and  

o Google Chrome Web Browser for optimum Web experience 

− Ensure you have Super-Fast and Reliable Internet connection 

− Desktop Computer or Laptop 

− A website 

− An automation account 

I have included videos that teaches all of the things you should have in details. 

Kindly watch them 

  



Chapter 5 

INTRODUCTION 

(THE NETPRENEUR FASTLANE) 

Before delving deep into the NETPRENEUR FASTLANE, some basic 

introductions, definitions and explanations will come in handy.  

We will start by understanding why most people go into Online Businesses, 

then some WWW Facts, after which I will show you the three ways to 

NETPRENEURSHIP SUCCESS. From there, we’ll zoom into the FASTLANE! 

 

WHY ‘INTERNET BUSINESS?’  

Also known as ‘Netpreneurship,’ there exist several reasons people delve into 

the mega world of Internet/Online Business, some of which are - 

• MONEY 

• FAME 

• FREEDOM and 

• COMFORT 

Whatever your reasons are for deciding to become a NETPRENEUR, I give you 

two assurances –  

1. If you work smart (Hardwork + right reasoning), focus and endure just 

long enough, you would strike GOLD! 

2. The sky is large enough for all of us. Don’t be afraid to delve into any 

niche, write any book or start any site because someone else is already 

dominating there.  



Just START! Soon you would gather your own band of loyal customers, 

followers, friends, colleagues and you would be soaring sky high with the 

masters you met there.  

 

My Finance Mentor – M. J. Demarco once said – “Years ago, what if Sergey 

Brin and Larry Page looked at the Internet landscape and said “Gee, there are 

plenty of search engines out there—Yahoo, Snap, AltaVista—why start Google? 

It’s being done!” Thankfully, they didn’t, and now Google is the most used 

search engine, and because of it, Brin and Page are now BILLIONAIRES!”  

JUST START! 
  



WWW FACTS  

Internet is the new GOLD! 

 

Screenshot 1 

 

 

Screenshot 2 



The above screenshots were taken on the morning of Friday, October 21st, 

2016. The date of the first INTERNET BUSINESS MASTERCLASS. Screenshot 1 

shows the monthly active people on Facebook in the US at 250 million! 

Screenshot 2 shows the monthly active people on Facebook in Lagos Nigeria at 

9 million. 

 

Now Let’s Do some Math! 

You will never be able to target all 250 million people in the US or 9 million in 

Lagos except you are Coca-Cola and have hundreds of thousands of dollars for 

advert.  

Understand that you cannot reach every one of those people due to limitations 

such as Finances (as explained above) and Reach (in Facebook Ads, you may 

reach 1,000 people but only a fraction, say 1% engage your ads). 

Now using the above yardstick (1%), let’s do some maths.  

 

FIRST SCENARIO 

You create a high demand product, say an eBook and do some FB Ads for it. If 

you sold it for $5 and only 1% of the active monthly users in US saw the post, 

that would mean, 2.5 million people saw your book.  

Now because obviously not everyone who sees it will buy, let’s say only 1% of 

the 2.5 million who saw your book will buy, that would mean 25,000 sales.  

25,000 X $5 = $125,000 in Sales!  

 

  



SECOND SCENARIO 

You create another high demand eBook, say a manual on ‘How to beat the 

labour market and establish your own flourishing snail farm raking in N2million 

every month.’  

You do an FB Ad for this targeting just 1% of the 9 million people in Lagos. 

That’s 90,000. If you sold this manual for $2 and only 1% of that 90,000 people 

buy, that would make 900 sales. 

900 sales X $2 = $1,800 in Sales from one eBook!  

Someone right now is getting rhema of how I accrued $2,000 in 2 weeks! 

*smiling* 

 

Dear reader, there is no better time to become a NETPRENEUR than now. First 

off, we are in the age of information. All the big companies of our time are 

selling information from Microsoft to Google, Facebook to Twitter.  

It’s either information about sports, news, movies, games, what your friends 

are doing, where they have been to and more recently, what they will do! 

 

As you will later understand, it is effective implementation of the rules, tricks, 

strategies and techniques involved in Netpreneurship (and I must also say this 

– (GOD), that guarantee success on this journey.  

  



THE THREE WAYS TO NETPRENEURSHIP SUCCESS 

Taking cue from my mentor (M. J. DeMarco’s book – THE MILLIONAIRE 

FASTLANE), there exist three major paths to success as a NETPRENEUR –  

The SIDEWALK Online Business 

 

The SLOWLANE Online Business 

 

The FASTLANE Online Business 

 

  



SIDEWALK NETPRENEURSHIP 

Any Internet Business that DOES NOT follow the laid down techniques, 

principles and strategies of ONLINE BUSINESS, where on top of that, the 

NETPRENEUR lacks requisite Skillset, Character and Technical Know-how is a 

SIDEWALK Business.  

It is represented in the Features and Outcome tables below 

  

FEATURES 

YOU 
 

BUSINESS IDEA 
 

TECHNIQUES & PRINCIPLES 
 

STRATEGY 
 

 

OUTCOME 

FACTOR AMOUNT ($)/TIME 

FIRST MAJOR BREAKTHROUGH 6 MONTHS ABOVE 

AMOUNT INVESTED ≥ $20 

EARNING AFTER 1 MONTH ≤ $1 

 



SLOWLANE NETPRENEURSHIP 

Slowlane Netpreneurship simply put is any Online business that requires a lot 

of time, effort and financing to break even.  

Slowlane Netpreneurship is ‘progressing in REVERSE.’ You may have the 

RESOURCE, but lacking the required Skillset (YOU), Idea (BUSINESS) or 

Knowledge (STRATEGY, TECHNIQUES) is a recipe for SLOWLANE 

Netpreneurship. 

For example, when you spend $20 and get less than $200 after 3 months of 

running the business, it is SLOWLANE! 

Below are the Features and Outcome tables for Slowlane Netpreneurship –  

 

FEATURES  

YOU 
 

BUSINESS IDEA 
 

TECHNIQUES & PRINCIPLES 
 

STRATEGY 
 

 

  



OUTCOME 

FACTOR AMOUNT ($)/TIME 

FIRST MAJOR BREAKTHROUGH 3 MONTHS ABOVE 

AMOUNT INVESTED ≥ $20 

EARNING AFTER 1 MONTH ≤ $200 

 

Examples of Slowlane Online Businesses include -  

• Entertainment Blogging 

• News Website 

• Music Website 

• Social Media Blogging, etc. 

Please note that some Slowlane Businesses may be viable, but they will only 

succeed over time. Linda Ikeji (a popular blogger in Nigeria) blogged nonstop 

for over 7 years before receiving her first cheque of N50,000 ($125).  

Even if you have a FASTLANE Concept, if you ignore the laid down techniques, 

principles and strategies of ONLINE BUSINESS, you have a Slowlane 

NetBusiness. 

You can convert any Slowlane business to a Fastlane with application of the 

right Strategies, Principles & Techniques. 

 

  



FASTLANE NETPRENEURSHIP 

This is the CRUX and FOCUS of this book. FASTLANE NETPRENEURSHIP is all 

about –  

‘Making the MOST MONEY, with the MOST 

MINIMAL COSTS, in the MOST MINIMAL TIME’ 

Like we say in our Super-Secret Group – 

LESS TIME | LOWER COSTS | MORE PROFITS 

 

It is duly represented in the FEATURES and OUTCOMES tables below –  

 

FEATURES 

YOU 
 

BUSINESS IDEA 
 

TECHNIQUES & PRINCIPLES 
 

STRATEGY 
 

 

  



OUTCOME 

FACTOR AMOUNT ($)/TIME 

FIRST MAJOR BREAKTHROUGH 1-2 MONTHS 

AMOUNT INVESTED ≥ $20 

EARNING AFTER 1 MONTH ≥ $500 – $1,000 (AND CONTINUES WITH 

UPWARD MOMENTUM) 

Examples of Fastlane Online Businesses include -  

• Sales of Digital Content such as eBooks, Courses, Training Manuals, 

Health reports, and even your Music (if you’re Popular!) 

• Sales of HIGH DEMAND commodities through medium such as 

Affiliate Marketing, etc. 

• Sales of Your own products (Virtually produced, Physically delivered 

e.g. through SHOPIFY) 

If you follow closely all the techniques and strategies you’d see in this book, 

you can be a Millionaire in 4 weeks from now! 

 

 

 

   



FINDING ‘THE IDEA’ (NEED/NICHE) 
Finding the IDEA for the PRODUCT was not an easy or instant process as it 

came in a place of meditation and deep thinking.  

Having failed countless times in my Netpreneurship journey, I one day began 

to mentally analyze the Internet landscape and I realized that although I was 

not getting sales, some people were getting thousands and millions of it.  

I started to visit their sites, Facebook pages, Blogs, subscribed to their list and 

before long, I discovered the pattern. Listen closely to this –  

Although a topic, idea or niche may seem HOT, if the people who are 

interested in that need/niche do not have HIGH PURCHASING POWER, you will 

FAIL! 

Also if you’re serving a niche which in fact is just a want, not a need, you may 

fail. People want to know about rape and how to protect their children from it, 

but trust me, people don’t want to BUY a book about it.  

That’s where I failed in ‘Zainab.’ 

Examples of high demand niches where the people involved and interested 

have high buying power include –  

• Business & Finance (how to make money, both on and off-line) 

• Health (especially green living as it’s becoming a hot niche in US and 

India) 

• Self-Development (if you are an authority or can present yourself as 

one!) 

The above three niches especially will bring you high results if you put in the 

right amount of time, effective research and produce a high value product. All 



you need to do is pick a specific sub-niche in any of them e.g. ‘green living in 

Health.’ 

Once you have identified a sub-niche with which you know you have passion 

for (not a necessity), can research very well on and produce valuable solution 

for, go for it with all your might. Think it, sleep it and dream it until it becomes 

a reality.  

Whether you use your real identity or a pseudonym (like I did), let your 

followers know you’ve got Great Passion and Great Knowledge of every single 

thing that concerns this need.  

Position yourself as an authority, so much so that when they need answers, 

the next image that comes to their head is YOU! 

A great way to find such need/niche is by utilizing Google Adwords. Although 

primarily Google’s platform for advertisement, it provides a key tool in 

need/niche research – KEYWORDS PLANNER.  

Step 1 – go to https://adwords.google.com  

 

 

 

  

https://adwords.google.com/


Log in with you Gmail account (you should have registered one by now)  

 

 

Fill in the registration form 

 

 

 

 

  



Blast through this phase as Google wants you to start advertising immediately.  

 

 

 

Once you get to the Homepage of your Adwords account, click the TOOLS 

button at the top right corner, then click KEYWORD PLANNER from the drop 

down menu 

 

 



Next click the SEARCH FOR NEW KEYWORDS USING A PHRASE, WEBSITE OR 

CATEGORY 

 

 

Enter the Keyword, need or niche you are interested in. For this example, I 

used ‘Online Business’ because I am interested in finding out what people are 

searching for about online business in Nigeria. In the place of Location, select 

the country you want to make research about. Please understand I used 

Nigeria for this example, but for my PRODUCT, the US was my focus. 

 



Next, ensure you click CUSTOMIZE YOUR SEARCH and fill in the first box as I 

have filled it below. This will ensure Google only provides you with Keywords 

that have been searched 100 times or more. We have no business with 

keywords that have been searched less than 100 times in the past months. 

Obviously, nobody needs them! 

 

 

Click GET IDEAS and wait for Google to bring out the results.  

 



Our results are out. The first thing that hits your eyes should be the Average 

Monthly searches for all ideas (circled in red). What this means is that people 

in Nigeria have searched for ideas (keywords) related to Online Business 

between 10,000 to 100,000 times. Well utilized, this can turn out to be a juicy 

niche. 

 

A little brief about what Keywords are. Keywords are simply the words, as in 

the ‘exact words’ people type into Google Search and any other search engine 

when seeking to find more information on that subject.  

For example, as in the screenshots below, we see people typing keywords like 

‘Work from Home,’ ‘network marketing,’ ‘make money online,’ etc. 

  



Ofcourse, to get the highest searched Keywords, click the column circled in red 

until the arrow is pointing down. This places the highest searched keywords at 

the top and the lowest at the bottom as in a descending order.  

 

 

  



For purpose of this book, I have selected the keywords highlighted in red – 

‘make money online’ and ‘work from home’ as our basic keywords because of 

the following reasons –  

1. They relate more to ‘online business,’ our initial search term than 

‘network marketing’ 

2. They each have HIGH average monthly searches 

3. Their suggested bids are low, meaning there is less SEO and advert 

competition for those keywords. Basically, it would be easier to rank 

high in Google search when I optimize my blog or website for those 

words. I will teach you how soon.  

 

  



Chapter 8 

CREATING A CUSTOMER PROFILE 

Just like in physical business, creating a Customer Profile is one of the most 

important things you will need to do when planning for a product. It is so 

important, if you get it wrong, you will get every other part wrong. 

Your content will be tailored to the wrong market, you will advertise to the 

wrong market and finally you will sell to the wrong market. It will be fruitless 

because you did not do due diligence in this seemingly small but mighty part of 

the production process.  

According to BusinessDictionary.com, a Customer Profile is ‘a description of a 

customer or set of customers that includes demographic, geographic, and 

psychographic characteristics, as well as buying patterns, creditworthiness, and 

purchase history.’ 

There may be no better definition. Foreknowledge or demographics such as 

Age, Sex, Location (physical or virtual), Relationship status, buying power, etc. 

are highly important if you are to create a customer tailored product.  

For my PRODUCT, I utilized Facebook’s Audience Insights to get the 

demography of those concerned with my niche. For this book, I’ll continue with 

the ideas we got from Google Adwords for ‘Online Business.’ LEGGO –  

  



First, Log into your Facebook account and click the white arrow at the top right 

corner to reveal this drop down menu. Click MANAGE ADS 

 

Figure 1 

 

In the next page, click your Account name to enter your Ad account. If you 

don’t have one, Facebook will begin to set it up for you at this time. 

 

Figure 2 

 



Next, click the ADS MANAGER button at the top left corner to reveal another 

drop down menu. Click AUDIENCE INSIGHTS 

 

Figure 3 

 

In Audience Insights, you would be requested to pick which category of insights 

you need. Click EVERYONE ON FACEBOOK 

 

Figure 4 

 



Usually, Audience Insights, comes configured with the United States (quite 

understandable since Facebook originates from there). You want to remove 

this by clicking the small ‘x’ in front of ‘All United States.’ 

 

Figure 5 

 

Since we have started with Nigeria as our locale from Google Adwords, it only 

makes sense to continue, so type NIGERIA in the Location bar. Like I earlier 

said, you may chose Nigeria as your target market or not.  

Personally, I prefer the US, UK and India because they have more spending 

power so I create products specifically to meet their needs. 

 

Figure 6 



Next, Copy and Paste the exact keywords you got from your Google Adwords 

search in the INTERESTS bar.  

The first keyword we got is ‘make money online.’ Once you’ve pasted it, some 

options will appear. Click every one that pertains directly to your keyword.  

In the screenshot below, both options relate directly to ‘make money online’ 

so I will click them both. You will see them in the next screenshot. 

 

Figure 7 

 

 

 



Here you can see them at the top. Next, I’ll copy and paste the second keyword 

we chose from our Adwords research – ‘work from home.’ In the screenshot 

below, I have clicked all the significant options that relate to ‘work from home’

 

Figure 8 

 

 

 

 

 

 

 



We will not forget our main keyword – ‘Online Business.’ Also type this in the 

INTEREST bar and select relating results. Once you’ve done all this, you are 

through. Time to start collecting data. 

 

Figure 9 

 

Directly in front of you is the demophics of people in Nigeria who are 

interested in the keywords you have typed in. From the Screenshot below, we 

can see that while 80% of men in Nigeria are interested in Online Business, 

only 20% of women are interested.  



Also we can see that while only 25% of men aged 18-24 are interested in 

Online business, 45% of men aged 25-34 are highly interested. 

 

Figure 10 

 

 

  



It is imperative to not stop at only physcial demographics. Information such as 

their virtual and physical LOCATIONS are also important so explore this highly 

useful platform.  

The screenshot below is supposed to show the Page likes of those who are 

interested in Online Business in Nigeria but for some unexplained reason, this 

feature is unavailable as at the time of writing this book.  

Ensure you check this panel in your own personal research for whatever 

topic/niche you are looking to conquer because it shows the VIRTUAL 

LOCATION of your intended customers.  

You can visit these pages with your real account or pseudonym and start 

adding up those you see to be truly involved in the niche you’re researching. 

From adding them up, you can see the Facebook groups they belong to.  

Join the groups that pertain to your niche and add more ‘targeted friends’ to 

your friends list. Soon, you would have an army of friends who can actually 

become CUSTOMERS!  

This is a MILLION DOLLAR TIP! You have not paid me enough for this!!!

 

Figure 11 



Next, go to the LOCATION panel. This one shows the Physical location of your 

target audience. This is important when you finally decide to create ads for 

your product as it helps you target your audience more efficiently. 

For example, from the screenshot below, we can see that Lagos state has the 

highest amount of people interested in online business.  

This is as a result of many factors including the fact that Lagos is the most 

populated state in Nigeria. Armed with this knowledge, I will not go wasting 

precious $$$s tageting the whole of Nigeria with my ads, NO! 

Instead I willl  target only Lagos. 

 

Figure 12 

  



In the ACTIVITY panel, there is a flurry of information for your viewing and 

analytical pleasure. The first column ‘Frequency of Activities,’ may be of little 

or no importance to you, but the second Column is key.  

It shows you the kind of devices your target audience use to acces the internet. 

5% used a Desktop or Laptop, 35% used both Desktop and Mobile while a 

whooping 60% used only mobile devices.  

This is consitent with current internet use statistics so you may want to 

optimise your ad and even your product to be mobile friendly so more of your 

target audience see and engage. 

 

Figure 13 

  



Back to the DEMOGRAPHICS tab, you can also view the Relationship Status and 

Education Level of your target audience. Say for example, you have an eBook 

on Parenting, it would only make sense to target the married populace.  

 

Figure 14 

 

  



We can also see the Job Title panel as another important feature.  

According to this report, 45% of our target audience are in management. 

You must also be able to use your mental faculty to decipher data the 

computer gives you, after all, that’s exactly what it is – a COMPUTER. 

 

Figure 15 

  



After you have written down the demographics and data you deem important 

to your customer profile, you may want to save this audience by clicking the 

SAVE button in the Menu bar above.  

This will save you the stress of doing the search all over again and give you 

ease when time comes to create your ad.  

 

Figure 16 

 

LET’S CREATE A CUSTOMER PROFILE 

I love Practicals because they make the learning process seamless and easy. 

From our screenshots above, let’s make a Customer Profile for our PRODUCT. 

After entering the desired data (keywords and interests), the computer 

brought up an audience.  

From Figure 10, we can see that 6,000 - 7,000 Men and Women in Nigeria are 

interested in Online Business. We see that while only 20% of that 7,000 are 

women, 80% are men. Is this surprising? 

From same screenshot, we can see that 25% of men interested are aged 18-24, 

45% are 25-34, 15% are 35-44 and absolutely no man aged 55-64 is interested 

in Online Business. Again, we are not shocked.  



On the other hand, we see that 30% of women aged 18-34 are interested in 

Online Business. 40% are aged 25-34, 10% aged 35-44 and another 10% aged 

45-54.  

 

From Figure 12, we see that a majority of them (65%) are based in Lagos, while 

10% are based in Abuja and 5% based in Ibadan and Port Harcourt.  

From Figure 13, we see that these people are quite active with 41 of them 

'Liking' various Facebook pages in the last 30 days and 10 of them clicking on 

Ads. 

More importantly, same screenshot shows that 5% of this audience use only 

Desktop (and Laptops), 35% use both Desktops and Mobiles while a whopping 

60% use only their mobile phones to access Facebook.  

We can also see that a majority of them use Android phones. With the recent 

influx of Tecno and Infinix into the Nigerian market, we are not surprised.  

Figure 14 shows us that 60% of our audience are Single and 25% are Married. It 

also shows us that 60% of them have graduated from College. 

From Figure 15, we can deduce their work placements. Having previously 

explained the large percentage of Managerial positions, it is safe to say that 

other jobs such as Sales, Arts, Administration, etc., may be factual. 

  



From the above data, our final profile should be something like this –  

Age Range 22-44 (18-21 are omitted because it is not likely that an 18 

year old has money to buy my eBook) 

Sex BOTH (because both sexes in my audience showed 

considerable interest in Online Business and although 

Females pooled at 20%, Women are known to be dedicated. 

If they want something and see a probable solution, they 

usually go for it.) Some basic psychology is also needed in 

Profiling and Marketing anything, I tell you! 

Location LAGOS (obviously because I don’t want to waste $$$s 

targeting a state or locale with little or no interest in what I’m 

offering) 

Device ALL (I need to catch as many customers as possible so I will 

target all device users. Desktop would have been a better 

option, but they are few so I need to target both Desktop 

users, Mobile users and those who use both to get the best of 

my ad campaign when the time comes 

Need Based on Keywords searched and Interests, the customer has 

shown interest in Online Business, making money online, 

making money online in Nigeria, online home business, 

working from home, working from home training, working 

from home ideas. 

My PRODUCT will be structured around providing solution to 

ALL of these 



Buying Power Seeing that a majority of the selected audience are quite 

gainfully employed, it is safe to say they have medium-high 

buying power. This would influence my pricing when the final 

product is ready. 

 

Notice that I have chosen only the parameters that relate to ‘Online Business’ 

– Age, Sex, Location, Device, Need and Buying Power. A parameter such as 

‘Relationship Status’ is useless in profiling customers for ‘Online Business.’  

With a profile such as the one we have, you are sure to have great knowledge 

of the kind of customers you would be dealing with.  

You even have a peep into their minds as regards what they have been 

searching for, both on Google and on Facebook.  

Your next step is to start RESEARCHING the solution to these problems. Your 

Solution to their problems becomes your PRODUCT and it is this solution 

(PRODUCT) that would make you RICH! 

 

  



Chapter 9 

RESEARCHING ‘THE IDEA’ 

If only life was easy but like they say, ‘good things don’t come easy!’ 

This part of the project was the most demanding, most excruciating and most 

tiresome. To be honest at some point, I nearly gave up because of the sheer 

volume of information I needed to go through to create an excellent product. 

In a bit, I will explain why creating an excellent product is important but right 

now, put this at the back of your mind – Excellent Work, produces Excellent 

Results.  

From personal experience and experience of others, I have come to the 

understanding that nothing showcases a producer, author, entrepreneur, 

Netpreneur, etc. like his product.  

You can run a million ads, spend billions on infomercials but if your product is 

whack, people will buy once, then NEVER EVER buy again. Worse still, they will 

tell others to never buy from you.  

Till tomorrow, the most effective form of marketing is ‘Word of Mouth.’ If 

1,000 people buy your product and 800 are unhappy, that 800 will tell another 

800. The 1,600 will tell another 1,600.  

The 3,200 will tell another 3,200 and before you know it, hundreds of 

thousands have ‘negative mindset’ about your product without ever buying 

from you.  

This is why extensive research is important in whatever field or niche you want 

to go into and for whatever product you want to create.  



As a Netpreneur and Producer, your main aim should be providing your 

customers will high quality, high value and long lasting solution to their 

problems.  

To thrive in the overpopulated Netpreneurship space, Excellence is KEY! 

For this chapter, I will be giving you 28 tips and trick for searching on Google 

like a pro and getting whatever you want out of it, no matter how far back the 

resource dates and no matter how well it’s been hidden.  

 

PRO-TIPS FOR USING GOOGLE TO FIND WHAT YOU 

WANT AND WHAT’S IMPORTANT TO YOU –  

From Lifehack.org, theGuardian.com, Time.com and Google itself, here are 28 

Pro-Tips for effectively utilizing Google search –  

 

1. Start with the basics 

No matter what you're looking for, start with a simple search like where's the 

closest airport? You can always add a few descriptive words if necessary. 

If you're looking for a place or product in a specific location, add the location. 

For example, bakery seattle.  

 

  



2. Exact phrase 

 

The simplest and most effective way to search for something specific is to use 

quote marks around a phrase or name to search for those exact words in that 

exact order. 

For instance, searching for Joe Bloggs will show results with both Joe and 

Bloggs but not necessarily placed sequentially. Searching for “Joe Bloggs” will 

surface only those that specifically have the name Joe Bloggs somewhere on 

the page. 

The exact or explicit phrase search is very useful for excluding more common 

but less relevant results. 

 

  

https://www.theguardian.com/technology/2016/jan/15/how-to-use-search-like-a-pro-10-tips-and-tricks-for-google-and-beyond#img-2
https://www.theguardian.com/technology/2016/jan/15/how-to-use-search-like-a-pro-10-tips-and-tricks-for-google-and-beyond#img-2


3. Exclude terms 

 

If exact phrase doesn’t get you what you need, you can specifically exclude 

certain words using the minus symbol. 

A search for “Joe Bloggs” -jeans will find results for Joe Bloggs, but it will 

exclude those results for the Joe Bloggs brand of jeans. 

 

  

https://www.theguardian.com/technology/2016/jan/15/how-to-use-search-like-a-pro-10-tips-and-tricks-for-google-and-beyond#img-3
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4. Either OR 

 

OR search for things that could be one thing or another, but you don’t need 

both terms to exist on a single page.  

Default text searches find results with all the words of the query. By using the 

OR term you can search for one or another term, not just all the terms. OR 

searches can be useful for finding things that you’re not sure which term will 

be used from a known list. 

 

  



5. Synonym search 

 

Sometimes it’s useful to search for a less specific term. If you’re not sure which 

term will be used you can use synonym search. 

Searching for plumbing ~university will bring up results for plumbing from 

colleges as well as universities, for example. 

 

  



6. Search within a site 

 

The search engines of most websites are poor. You can search using Google 

instead by using the site or domain limiter. 

Searching with site:theguardian.com followed by a search term, will find 

results from only theguardian.com. Combining with explicit search terms 

makes it even more powerful. 

 

  

https://www.theguardian.com/technology/2016/jan/15/how-to-use-search-like-a-pro-10-tips-and-tricks-for-google-and-beyond#img-6
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7. The power of the asterisk 

 

Asterisks work as wildcards within search either to replace a word or letters. 

Photograph: Samuel Gibbs for the Guardian 

Like the blank tile in Scrabble, the asterisk works as a wild card within searches. 

It can be used in place of a missing word or part of a word, which is useful for 

completing phrases, but also when you’re trying to search for a less definite 

article. 

A search for architect* will search for architect, but also architectural, 

architecture, architected, architecting and any other word which starts with 

architect. 

 

  



8. Searching between two values 

 

Searching for something with a qualifier between two ranges is a good way of 

answering questions.  

For instance, if you’re looking for those who were the British prime ministers 

between 1920 and 1950 a search using ‘British prime minister 1920.. 1950’ will 

bring up results with dates ranging between 1920 and 1950. 

That’s your search term followed by two full stops and a space. 

 

 

 

  



9. Search for word in the body, title or URL of a page 

 

Sometimes you only want to find text either within the URL, body or title of a 

page. Using the qualifier inurl: will search just within the URL.  

The qualifier intext:will search within the body, while intitle: will search only 

within a page title. 

For example, intitle:review will bring up all the articles with “review” in the 

page title. 

 

  



10. Search for related sites 

 

The related qualifier is useful for finding similar sites. Searching 

for related:theguardian.com for instance, will bring up the websites of other 

news organisations that Google deems the most similar to the Guardian. 

 

  



11. Combine them 

 

Combine the terms and modifiers for powerful searches.  

All these search tools can be combined to narrow down or expand searches. 

While some of them may be used only rarely, some such as explicit phrase 

searches are useful in almost all cases. 

As Google and other search engines improve their understanding of the way 

people naturally type or say search queries, these power tools will likely 

become less and less useful – at least that’s the goal that search engines are 

working towards – but that’s certainly not the case at the moment. 

 

12. Search websites for keywords 

Think of the “site:” function as a Google search that searches only a particular 

website. If you want to see every time TIME.com mentioned Google, use the 

search “Google site:TIME.com”. 

 



13. Search news archives going back to the mid-1880s 

Google News has an option to search over 100 years’ worth of archived 

news from newspapers around the world. 

 

14. Compare foods using “vs” 

Can’t decide between a burger or pizza for dinner? Type in “rice vs. quinoa,” 

for example, and you’ll receive side-by-side comparisons of the nutritional 

facts. 

 

 

 



15. Use “DEFINE:” to learn the meaning of words—slang included 

Streamline the dictionary process by using, for example, “DEFINE: mortgage.” 

For words that appear in the dictionary, you’ll be able to see etymology and a 

graph of its use over time alongside the definition.  

Google will even sift the web to define slang words or acronyms. Try out 

“DEFINE: bae” or “DEFINE: SMH”. 

 

16. Search images using images 

Ever come across a photo that looks strangely familiar?  

Or if you want to know where it came from? If you save the image, and then 

search it on Google Images (with the camera button), you’ll be able to see 

similar images on the web. 

 

17. Choose words carefully 

When you're deciding what words to put in the search box, try to choose 

words that are likely to appear on the site you're looking for.  

For example, instead of saying my head hurts, say headache, because that’s 

the word a medical site would use. 

 

18. Don’t worry about the little things 

• Spelling. Google's spell checker automatically uses the most common 

spelling of a given word, whether or not you spell it correctly.  

• Capitalization. A search for New York Times is the same as a search for new 

york times. 

 



19. Use Google search to do math! 

Google search can actually do math for you. This is a rather complex one to 

describe because it can be used in so many ways. You can ask it basic questions 

or some more difficult ones. It is important to note that it won’t solve all math 

problems, but it will solve a good number of them. Here are a couple of 

examples of the syntax -  

• 8 * 5 + 5 

• Planck’s Constant 

If you search the first one, it’ll return 45. It will also show a calculator that you 

can use to find answers to more questions. This is handy if you need to do 

some quick math but don’t want to do it in your head.  

If you search the second term, it will return the number value of Planck’s 

Constant. So it can do math, but it can also help you solve math problems by 

showing values for known mathematical terms. 

 

20. Search for multiple words at once 

Google search is flexible. It knows you may not find what you want by 

searching only a single word or phrase. Thus, it lets you search for multiples.  

By using this trick, you can search for one word or phrase along with a second 

word or phrase. This can help narrow down your search to help you find 

exactly what you’re looking for. Here is the syntax. 

• “Best ways to prepare for a job interview” OR “How to prepare for a job 

interview” 



By searching that, you will search both phrases. Remember the quotes tip 

above? It’s being used here as well. In this instance, these two exact phrases 

will be searched. It can be done by word too, like the example below. 

• chocolate OR white chocolate 

This will search for pages that have either chocolate or white chocolate! 

 

21. Keep it simple 

Google search knows how to search for a lot of things. What this means is you 

don’t need to be too specific. If you need a pizza place nearby, use this to 

search. 

• Pizza places nearby 

Google search will grab your location and deliver a variety of results about 

pizza places that are near you. 

 

22. Gradually add search terms 

There will come a time when Google search doesn’t shovel out the results you 

expect. In this instance, keeping it simple may not be the best option. 

As Google itself suggests, the best method is to start with something simple 

then gradually get more complicated. See the example below. 

• First try: job interviews 

• Second try: prepare for job interviews 

• Third try: how to prepare for a job interview 



This will gradually refine the search to bring you fewer, more targeted terms. 

The reason you don’t go straight from the first try to the third try is because 

you may miss what you’re looking for by skipping the second step.  

Millions of websites phrase the same information in a number of different 

ways; using this technique lets you search as many of them as possible to find 

the best info. 

 

23. Use words that websites would use 

This is a very important one. When people use Google search to hunt the web, 

they generally search for things using the same language that they would use 

for speaking.  

Unfortunately, websites don’t say things the way people do; instead, they try 

to use language that sounds professional. Let’s look at some examples. 

• “I have a flat tire” could be replaced by “repair a flat tire.” 

• “My head hurts” could be replaced by “headache relief.” 

The list goes on and on. When searching, try to use terminology you would find 

on a professional website. This will help you get more reliable results. 

 

24. Use important words only 

The way Google search works is to take what you search for and match it with 

keywords in online content. When you search for too many words, it may limit 

your results.  

That means it may actually take you longer to find what you’re looking for. 

Thus, it is apropos to use only the important words when searching for 

something. Let’s see an example. 



• Don’t use: Where can I find a Chinese restaurant that delivers. 

• Instead try: Chinese restaurants nearby. 

• Or: Chinese restaurants near me. 

Doing this can help Google find what you need without all the clutter. So 

remember, keep it simple and use important words only. 

 

25. Google search has shortcuts 

A number of commands can be entered to give you instantaneous results. Like 

the math example in Tip #19, Google can immediately give you the information 

you need that is displayed right at the top of the search results.  

This can save time and effort so you don’t have to click a bunch of bothersome 

links. Here are a few examples of some commands you can enter into Google. 

• The math example posted in Tip #19 is another one. 

• What is the definition of *word* or Define: *word* – This will display the 

definition of a word. 

• Time *place* – This will display the time in whatever place you type in. 

• You can check any stock by typing its ticker name into Google. If you 

search for GOOG, it will check the stock prices for Google. 

These quick commands can take a web search that is usually multiple clicks and 

condense it into a single search. This is very helpful for information you need 

repeatedly. 

 

 

 



26. Use descriptive words 

Pretty much everything can be described in multiple ways. Take our namesake, 

the “life hack.” The terminology “hack” refers to a computer programmer 

breaking security on a network or system.  

However, when used in conjunction with the word “life”, it alters the meaning 

to tips and tricks people can use to improve their lives.  

If you have trouble finding what you’re searching for, keep in mind that people 

may search or define what you need in a different way than you do. 

• You may search “How to install drivers in Ubuntu?” 

• When you really mean “Troubleshoot driver problems Ubuntu.” 

There really isn’t a good specific example for this one. If you search for 

something and you can’t find an answer, try asking the same question using 

different words and see if that helps the results. 

 

27. Find a specific file 

An often forgotten feature of Google search is the ability to search for a 

specific file or file type. This can be infinitely useful if you need a specific PDF 

or PowerPoint file that you previously viewed or need to use for another 

project. The syntax is quite simple. 

• *Search term here* filetype:pdf 

• Or ‘Moby Dick.pdf’ 

In the above example, you simply replace the search term with whatever 

you’re searching for. Then use the filetype command and enter the extension 

of any file type you can think of.  



This can mostly be useful for scholarly purposes, but business presentations 

(PPT) and other assorted presentations can benefit from this kind of search as 

well. 

You can also use this to find free eBooks on topics you’re researching about 

e.g. search ‘Online Business in Nigeria.pdf’ and it will bring out all eBooks and 

PDF files related to that keyword.  

 

28. Money and unit conversions 

Google search can quickly and accurately convert both measurement units and 

currency value. There are a variety of uses for this, like checking to see the 

conversion rate between two currencies. If you happen to be a math student, 

you can use it to convert from feet to meters or from ounces to litres. Here’s 

how to do it. 

• Miles to KM – This will convert miles to kilometres. You can put numbers 

in front to convert a certain number. Like “10 miles to km” will show you 

how many kilometres are in 10 miles. 

• USD to British Pound Sterling – This will convert a US dollar to British 

pounds. Like the measurements above, you can add numbers to find 

exact conversions for a certain amount of money. 

 

I utilized most of the tips above in the research stage of my product 

Development and they helped me A LOT! 

They will help you too, so don’t be overwhelmed by the number of tips. Pick 

the one most important to you now and start learning how to use it.  

  



CREATING ‘THE PRODUCT’ 
Now you have found your idea, created a customer profile, you have 

researched your idea, it is time to create your PRODUCT! All products, whether 

software or hardware, physical or virtual are borne out of ideas.  

Before we proceed, I want you to ask yourself these two questions –  

1. What is my vision for this product? Do I want it to become 

ordinary or Extraordinary? Negligible or Remarkable? Forgettable 

or UNFORGETTABLE 

2. What would be the reaction of my customers to this product? 

‘awful’ or ‘Awesome,’ ‘Insipid’ or ‘Masterpiece.’ 

If your answer is in the positives of both questions, pay close attention to this 

chapter. Here I will be teaching you how to create a Masterpiece eBook.  

I have used the methods I will be teaching here to create three eBooks that 

have been bought, shared and downloaded a collective total of over 10,000 

times. From these 10,000+ I have had 70% positive reviews.  

In writing an eBook, have this fact at the back of your mind – A majority of 

people are lazy readers. To ensure your readers have a great and memorable 

reading experience, you need to –  

1. Pump up the power in your eBook. Don’t start your chapters with lines 

or paragraphs that literally induce sleep, for example – ‘I got home from 

work today, I switched on my shower, pulled off my clothes and rushed 

into the bathroom to bathe.’ 

I’m sleepy already!  

A better alternative – ‘Work today was stressful. The commute home 

was worse! As I reached my door, I could not wait to bathe off the 



stinking Lagos stench. I quickly pulled off my clothes, rushed into the 

bathroom and turned on my shower.’ 

The tempo of this paragraph is high and consistent. You hardly give you 

reader a chance to ‘take a break’ from reading. This provides for great 

reading experience. 

2. Whether you are writing a literary work or guide like this book, 

SUSPENSE is key. Right now, you have gained a lot on how to create an 

eBook that would yield you $2,000 in another 2 weeks. However, you 

have not learnt it all. You are still reading because I have not given you 

everything at once. 

Webmasters and developers are still reading because, although I 

enlisted the steps I took in Chapter 6, I kept mum about details.  

Create suspense in your eBook. Don’t ever give out the end or resolution 

from the beginning because it diminishes interest in your product. Only a 

few people continue to watch a film if they already know the end. Same 

applies to eBooks and books, generally.  

3. Lastly, your book’s appearance matters! From your cover page, to the 

content of your book, you must ensure, it is attractive and ‘easy on the 

eyes.’ 

I tell you, a major reason why you have not read so many of the books 

you have bought to read is because even subconsciously, they failed 

your ‘Easy on the Eyes’ (EoE) test.  

Although the NETPRENEUR FASTLANE advocates minimum expenditure, 

if your design skills are still in beginner level, give your eBook cover to a 

good designer.  

I have reasonable design skills hence I can take up designing my cover 

page by myself. The content of your eBook MUST also be easy on the 



eyes.  

If your paragraph has more than 4 lines, error! More than 5 lines, 

danger! More than 6 lines, I WILL NEVER READ YOUR BOOK!  

Famous copyrighters Jon Morrow and Sean D’Souza advocate an average 

of 3 lines per paragraph. If your book violates this law, people may not 

read it. If people do not read it, you will hardly have good reviews.  

If you don’t get good reviews, nobody will buy your product, even if you 

have created a map to Heaven! 

The following four steps are cardinal in creating a Masterpiece eBook –  

• Chapterization 

• Transfer to Power Point 

• Copying, Pasting and Reformatting 

• Proof Reading 

 

CHAPTERIZATION 
Once you have formulated your general idea, the next step is to ‘CHAPTERIZE.’ 

A term I coined, it involves seeking out the main points of your idea or steps in 

your guide and utilizing them as sub-structures in your eBook.  

I tell you, this part is so important because it –   

1. Provides flow for your eBook 

2. Helps you to write efficiently and 

3. Helps your readers to easily remember your content  

Your chapters are basically the skeleton of your product. Weak chapters result 

in weak products. Strong chapters ensure remarkable products. Ensure you 

have vivid understanding of your idea before you chapterize. 



This would aid you in creating efficient chapters and guide you on how best to 

position them.  

Lastly, ensure your chapters follow the chronology of your book. 

 

Table of Contents for THE NETPRENEUR FASTLANE showing Chapters arranged in Chronological order 

 

 
 
POWER-POINT 



After you have chapterized and filled each chapter with content, it is time to 

transfer your work from Microsoft Word to Microsoft Power-Point. For Apple 

users, any program you guys use to create slides will do.  

Power-Point is a better option for DIY eBook design and arrangement because 

it allows for greater flexibility in text and graphics design. You are better able 

to manipulate and graphics position, look and feel in this powerful program. 

In using Power-Point to create your eBook, the following steps and features 

are important –  

 

Adjust Dimensions. A new Power-Point slide comes in the dimension as shown 

below –  

 

Now, it would be unintelligent to leave your eBook in this format. Apart from 

the fact that it looks unprofessional, this format would ‘eat up’ a bulk of your 

work.  



From my calculations, this dimension will consume what will have been two A5 

pages of your eBook so basically, instead of your work finishing at 112 pages, it 

finishes at 56.  

From experience, people would hardly pay $5 for a 56 paged book. 

Personally, I configure my Power-Point slide to ‘A5 Portrait settings.’ Put in 

mind that dimension for A5 page is 13.759cm (W) by 19.05cm (H).  

This is how to reconfigure your Power-Point slide –  

First go to the DESIGN tab then click SLIDE SIZE 

 

 

Next click CUSTOM SLIDE SIZE. A prompt should pop up as shown below  

 

Adjust SLIDE SIZED FOR to ‘Custom’, WIDTH to ‘13.759cm’, HEIGHT to 

‘19.05cm’, and SLIDES to ‘Portrait’ as shown below. Click OK 



 

 

Another prompt would pop up. Click ENSURE FIT and hit OK. Your new slide 

should now look more like an eBook as shown below 

 

 

From this point, all you need to do is design you cover page, copy, paste then 

reformat your work into its final eBook appearance. Of course, this also 

provides a final chance for you to proof read your work. 

 



COPYING, PASTING AND REFORMATTING 

From your Word document, begin pasting your work into the now pre-

formatted Power-point slides. As you paste, ensure you format the text in the 

following style –  

Font   - Calibri, Helvetica, Arial (these are some of the best text  

   based fonts I have used for my eBooks). Except the occasion 

   calls for something different, stick to these fonts. If you  

   don’t have them, you can buy them online or search for  

   sites that offer them free.  

 

Font Size - 14 is optimal. Some choose 12, come use 10, but it will not 

   provide for optimal reading experience if your reader has to 

   strain his eyes to see what you have typed. Don’t be  

   tempted to make your fonts bigger than 14 to cover up  

   more pages. Most readers will know and you will come  

   across as spammy and untrustworthy. 

 

Line Spacing - 1.5 line spacing is best for all eBooks. It makes the book  

   less congested no matter the volume and makes it easier 

   for your reader to read. In case you do not know what Line 

   spacing is or where to find it in Power-Point, the button  

   looks just like this –  

 



Paragraphs - As earlier stated, your paragraphs should not be more than 

   3 lines, maximum of 4. This makes it easy on the eyes of  

   your readers and creates a seamless reading experience for 

   them.   

 
IMPORTANCE OF GOOD FORMATTING 

 

Between Pages A and B, which is easier on your eyes and which would you 

enjoy reading more? 

While Page A is all clustered and jumbled up like ants on sugar, Page B is more 

spacious and easy on the eyes. It creates a sense of lesser volume, while 

sucking up the reader into its embrace.  

Follow the steps highlighted in this chapter deliberately, committedly and 

judiciously and you will be on your way to creating a Masterpiece eBook.  



 

PS: After reading this book, so many readers bombarded me with questions 

concerning using Microsoft Word to create their eBooks.  

Please understand that as matter of fact, you can also use Microsoft Word to 

create your eBook. Power-Point just provides fluidity of design and structure.  

 

  



PROOF READING 

This is a ‘no-brainer.’ Proof-Reading, well executed eliminates 90% of technical 

and structural errors from your eBook. Please understand that you may never 

be able to eliminate 100% errors from your book. 

This is because, you are not a publishing company. You don’t have the money 

they have to employ people who actually went to school to study how to 

proofread. They are Professional Proofreaders or Editors. 

Until you get enough $$$s to employ one or two, your best bet is your wife, 

sister, girlfriend, mother, father, uncle or brother. Utilize those around you to 

proofread your work. 

The more eyes that see it, the more mistakes are discovered and the more 

mistakes discovered (and cleared!), the more professional your work appears.  

After finishing this creation process, print out at least four copies and hand out 

to those around you for editing and proofreading. Give them red pens to circle 

or highlight errors found.  

Give them a time limit of three days and have them commit to proofreading 

your work. Once they are through, collect all the copies and systematically go 

through.  

Effect all the corrections needed and ignore those you feel (or know) to be 

deliberate.  

After you FINISH your work (our next chapter), give it to one more eye to go 

through. ‘Perfection’ and ‘Excellence’ are our watchwords in the NETPRENEUR 

FASTLANE. 

 



PS: My wife just told me to include the following after going through this 

chapter – 

The saying goes – ‘two good heads (not just two heads) are better than one.’ 

Don’t give your illiterate friend or mother your eBook to edit.  

WTH are you thinking??!!!   



FINISHING ‘THE PRODUCT’ 
At the end of this stage, your eBook should be ‘marketable’ and ‘readable.’ Say 

with me, “MARKETABLE and READABLE!” 

Basically, your aim at this stage is to satisfy two needs –  

1. Your ability to sell the eBook and  

2. The ability of your customers to RECEIVE and READ the eBook 

Taking it from #1, your ability to sell the eBook is based on its level of 

completeness and marketability.  

If your eBook is fully typed on Microsoft Word, or pasted on Power-Point, you 

cannot sell it! Also, if you do not have a Cover page (in 2D and 3D formats), you 

cannot sell.  

What are you going to show your customers that they are buying? 

From #2, for your readers to read your eBook easily and for your own peace of 

mind, you need to export your eBook into PDF.  

Except you want people to hijack your work, remove your name and place 

theirs’ as author, PDF is the best bet.  

At the end of this stage, you should have  

• A 2D Cover Page 

• A 3D Cover Page and  

• Your eBook in PDF  

For this chapter, I have created a mock eBook – HOW TO MAKE MONEY 

ONLINE WHILE YOU WORK FROM HOME to show you how you can design your 

Cover Page using Power-Point.  



As I earlier stated, if your design skills are good, you can also use Corel Draw or 

Adobe Photoshop to design your Cover Page.  

For Power-Point, here is what you need to do –  

1. Get a picture related to your topic from Google Images 

 

 

2. Select the picture that best matches your project title 

 

 

 



3. Click ‘VIEW IMAGE’, right click and Save 

 

4. Import it into Microsoft Power-Point, add a basic background, add Title, add 

Subtitle (if any) then add Author Name 

 

  



5. Click FILE button on the top left corner and click EXPORT 

 

 

6. Go to CHANGE FILE TYPE, click PNG, then hit the SAVE AS button 

 

It will ask you which of the slides you want to transform to a 2D image, ensure 

you are on the first slide, which should be your cover page.  

In the end, you should have your 2D Cover Image as shown below –  



 

 

  



For a more professional look, you’ll need to turn it into a 3D eBook mockup as 

shown below –  

 

  



HOW TO MAKE A 3D MOCKUP OF YOUR eBOOK 
1. With your Cover Page now in 2D PNG format, go to – 

https://online.boxshot.com/shapes/3d-hard-cover-book 

 

 

2. Click on the LOAD SIDE IMAGES button and upload your 2D Cover Page to 

FRONT and BACK 

 

 

https://online.boxshot.com/shapes/3d-hard-cover-book


3. Wait for it to buffer and once it does, reposition it with you mouse using the 

right and left click button and the ‘scroller’ (or whatever it’s called) to zoom. 

Just recently, Boxshot.com implemented their new 3D eBook Cover maker and 

it requires you to Sign Up to have good quality image. I have signed up but 

when I tried to buffer my 3D Cover Image, it took nearly 15 minutes! This thing 

used to take only 5 seconds before!  

Instead of waiting 15 minutes for my next 3D Covers, I simply hit ‘Print Screen’ 

on my PC and pasted the image in PAINT.  

You should have something like this once you’re done –  

 

 

  



4. Use PAINT to remove the boxshot.com water-marker to have your complete 

3D eBook mockup just like this -  

 

 

This is the image you will use on Websites, your Sales Page, Facebook and 

other Social media, and to pull in the SALES! 

PS: Ensure the image of your final 3D eBook mockup is a perfect square; that 

is, the dimensions (of the entire image, not the book) must be the same. The 

dimension of the mockup above is 700 (W) x 700 (H).  



HOW TO CONVERT YOUR EBOOK FROM PPTX TO PDF 

As we earlier stated, it is important for your eBook to be exported in PDF. It 

makes an easy read for your customers and also ensures no one can easily 

hijack your book and claim it is theirs.  

Trust me, this has happened countless number of times, and after spending 

sleepless nights writing and creating your book, you do not want an 

unscrupulous element, hijacking it.  

PDF is a more secure and compact file type than Word (docx) or Power-Point 

(pptx). It not only secures your eBook, it compresses it into a PORTABLE 

DOCUMENT FORMAT (PDF)!  

Now, how do you convert your Power-Point eBook into a PDF file? 

Follow these 3 simple steps –  

1. Ensure your Cover Page, Copyright page, Table of Content and Chapters are 

in place 

 

 



2. Click FILE button on the top left corner, click EXPORT, click CREAT PDF/XPS 

DOCUMENT then hit the CREATE PDF/XPS in the main panel 

 

 

3. Choose your Filename, preferably in the following format – 

‘BOOK_TITLE_by_AUTHOR_NAME.’ Hit the PUBLISH button 

 

 



Your now published eBook should appear in your preselected folder just like 

this –  

 

 

If you have completed the above steps successfully, CONGRATULATIONS! You 

have now fulfilled the 2 major needs of ‘PRODUCT FINISHING’ –  

1. Ability to sell the eBook and  

2. Ability of your customers to READ your eBook 

All you need do now is 

• Establish a sound, seamless and reliable Sales System 

• Market your eBook and  

• Start making SALES! 

 

  

  



CREATING AN EFFECTIVE SALES SYSTEM 

Your eBook (in PDF) is ready! Your 2D Cover Page and 3D eBook Mockup are 

also ready! What’s next? SALES??!!! 

Did you just say ‘sales’? No wait did I just hear you say ‘SALES’? Give yourself a 

big high-five to your face if you did. It should wake you back to reality!  

You want to sell what? How are you going to sell it? Where are you going to 

sell it? On which platform will you sell it? How will you deliver the product? 

How will you receive payment?  

Relax! Calm down! I am here for you!  

In the world of Information Marketing, a proper sales system comprises of 

three main components –  

1. A Bank Account 

2. An Electronic Payment System (Paystack.com or Paypal.com)  and 

3. Your website 

These three work hand in hand to receive payment from your customers and 

deliver the product they have paid for directly to them, usually without any 

hitches.  

Keep in mind that the easier and faster it is to buy a product (especially digital 

products) from you, the more your customers will come back for more.  

I once had to buy an eBook from a famous information marketer. If I had a 

hammer that day, I would have smashed my computer!  



Firstly his payment processor required me to fill a plethora of forms before I 

could purchase. From house address, to date of birth, I may have as well 

written my autobiography right there! 

When I was through, it redirected me to PayPal! ERROR! 

 

In my sojourn into the vast world of Information Marketing, I have tried and 

tested various Account services, Payment Processors and Delivery platforms, 

but because I love you so much (you bought my book, I truly do!), I have 

selected the best of each component to teach you. 

Pay serious attention to this chapter as I guide you through setting up an 

Effective Sales System.  

NOTE: I have included a video Tutorial on how to set this up. Kindly take time 

to watch it because without it you won’t be able to collect your payment 

from your customers. 

 

  



MARKETING THE PRODUCT 
WOW! We have come a long way on this journey my friend. If you have 

reached this stage of the process, I celebrate you! However, I hate to break it, 

but your work HAS ONLY BEGUN!  

Sad? Really? You want to seek a need, make a product, set up an awesome 

payment system and leave it under your pillow? I’m sorry honey, but 

remember at the beginning of this book I told you –  

“Only Smartwork, Focus and Endurance will help you strike GOLD in this 

business and indeed any other business you want to undertake.” 

We cannot rest our oars on our shiny new eBook or awesome Sales System. It 

is time to SELL and sell we must! Someone once said – ‘every business man 

should make it a point of duty to sell something to someone EVERYDAY! 

Well, you’re in luck. You’re in a business which can sell itself on its own every 

single hour, minute and second of the day. However, the assurance of selling 

every day comes from how well, you set up the MARKETING SYSTEM.  

Without further ado, ladies and gentlemen, let’s proceed into the swift 

spinning world MARKETING in THE NETPRENEUR FASTLANE.  

 

To make reading and understanding easy for you, I have broken this chapter 

into the following sub-sections –  

− Copy that SELLS  

− WHERE IS YOUR STORE? Basically, where are you selling from? FREE 

Hosted Sales Page on Blogger.com, email (Sales Page in an Email (SPE 

Formula) or Facebook 

− THE GREAT FACEBOOK HACK 



• Positioning yourself as an Authority 

• Getting 5,000 ‘Targeted Friends’ in one month 

• Getting a 5,000 member Facebook Group in one hour 

 

NOTE: In this eBook I will only cover the free traffic method. Note that I 

last use this free method was in 2017, so I am not sure if it still works, 

but if not, you can use the manual method to add your friends to the 

group I will talk about or simple watch the Vide on Facebook Advert to 

create paid adverts that converts. 

 

 

  



COPY THAT SELLS 
I don’t care if you’re selling an ‘Immortality Elixir’ or ‘Tickets to Heaven,’ if your 

Sales Page is whack, you will NEVER make a sale and all men will die and none 

will go to Heaven!  

It will be your fault and God will hold you responsible. Your wife whose pockets 

you did not fill will hold you responsible. You children whose fees you didn’t 

pay will hold you responsible! 

My friend, STOP. Just stop what you’re reading right now, lift your head and 

think. Think of the last time you went to the mall. If like me you go with a list, 

GREAT! 

Now, after shopping, you go back home and start unpacking your purchases. 

Have you ever found that one item (or items) you bought but never needed? It 

was not even on your freaking list! In fact, you did not know you ‘wanted’ it 

until you saw it! 

If you can relate with this experience, you (just like myself, a zillion times) have 

fallen prey of smart marketing techniques.  

I will not be able to go into details of Supermarket marketing, and how the 

average person, 8 times out of 10 will buy products at eye-level, or how colour 

combinations on a product affect your buying behavior but just know this – for 

a sale to be made, there must be a force that ATTRACTS.  

It comes in various forms, and the more of these forms you can manipulate to 

your favour, the more sales you will make – GUARANTEED!  

Man has various senses and as well sensitivities. Some people are stirred up by 

smell, some sight, some taste, some feeling. The more client sensitivities you 

can tickle, the higher your rate of sales.  



There exists a bazillion factors that directly affect the efficacy of your 

Marketing techniques, but your overall goal in writing good Copy is this –  

‘I must convince my customer that my Product will SOLVE one of his NEEDS. He 

must BUY my product to meet that need or solve a problem and he must buy it 

NOW!’ 

If you cannot make your customer buy your product the exact time he is 

reading your Copy, there is a 70% chance he will forget your product the 

moment he closes your Sales Page.  

There are five key features and four key characteristics of a highly converting 

SALES PAGE  

 

KEY FEATURES OF AN EFFECTIVE SALES PAGE – 

1. Captivating Headline 

2. Bullets  

3. Short Paragraphs  

4. Social Proof/Reviews 

5. Call-To-Action 

 

KEY CHARACTERISTICS OF AN EFFECTIVE SALES PAGE 

It must – 

1. It must showcase the Product as a SOLUTION 

2. It must evoke CURIOSITY 

3. It must create a sense of URGENCY 

4. User EXPERIENCE over Product Benefit 

 



Should I expatiate further? I should?  

Okay, let’s go! 

 

FEATURES OF AN EFFECTIVE SALES PAGE 
As listed above, the features of a highly converting Sales Page include –  

1. Captivating Headline 

2. Bullets  

3. Short Paragraphs  

4. Social Proof/Reviews 

5. Clear and Concise Call-To-Action 

 

CAPTIVATING HEADLINE 

This is a ‘no brainer.’  If you bought this book (I hope you did), the captivating 

headline – ‘HOW TO MAKE $2,000 IN 2 WEEKS WITH JUST ONE eBOOK’ surely 

made your eyes pop! 

Your headline is the first port of call to your sales page. If you cannot ATTRACT 

people to your Sales Page, please explain how you’re going to attract them to 

your product. What am I saying? MAKE IT CATCHY! 

 

BULLETS  

These are useful for enumerating ‘numerous’ Features and Benefits of your 

product. As earlier explained in the preceding chapters, the more a person 

reads, the lesser his attention span.  



Bullets help to stifle this by summing the benefits and/or features of your 

products into short bursts of knowledge, which inform the ‘would be 

customer’ of what he stands to gain when he buys.  

Sean De’Souza (famous Copywriter) advices to start writing your Sales Page 

with your bullets first. Once you have gotten 15-30 bullet points, you can 

develop your short paragraphs and even headline from there.  

 

SHORT PARAGRAPH 

I wonder how your Sales Page will look with just bullets. You need to expatiate 

on some of the features and benefits you have listed. Do these with short, 

precise and ‘straight-to-the-point’ Paragraphs.  

Sean again advices that you pick the best 6 bullets and expatiate on them and 

turn them to your 6 short paragraphs. Like I have earlier stated, 3-4 lines per 

paragraph is perfect. Anything more, you are writing a novelette and people 

don’t like novelettes that sell to them! 

 

SOCIAL PROOF/REVIEWS 

When I started to create the Sales Page for this book, I decide that readers, not 

me will blow the trumpet. I decided that I will simply enlist the features and 

benefits in both Bullet and Short Paragraph format. 

After that readers will do the remaining talking. This worked wonders! How did 

I get reviews before I started selling? 

1. Release a ‘Freemium’ to your hot customers (those who know, like and 

trust you and have previously indicated that they will buy your product) 



2. After a couple of days, ask for their feedback. Copy and store the 

positive ones in a safe place and with (or without) their permission ☺ 

use it as your Social proof 

Recent survey carried out by Amazon showed that 67% of people read reviews 

about a product before committing to buy. Social Proof is important in your 

Sales Page because –  

1. It shows intending customers that other people have actually bought 

and are utilizing your product, thus eliminating the feeling that they may 

be guinea pigs in your new experiment! 

2. It shows that your product has VALUE. People buy VALUE not Products!  

 

CLEAR AND CONCISE CALL-TO-ACTION (CTA) 

You have created a catchy headline. Your bullets and short paragraph are on 

point. You have copied and pasted reviews from your beta clients on the sales 

page. Dear reader, WHAT DO YOU WANT YOUR CUSTOMER TO DO?! 

I have read so many Sales Pages that literally made me ask myself, “okay, what 

next?” I am unsure if the seller is selling a product or advising me.  

This is not okay as your customer should have a clear idea as to what he is 

going to get from your product and what he should do to get it. After all is said 

and done, ensure the last paragraph and last line of your Sales Page gives your 

intending customers an instruction or direction of what to do.  

This is very important.  

Whether it be they ‘PRE-ORDER NOW,’ ‘BUY NOW,’ or ‘SUBSCRIBE NOW,’ 

ensure your Call-to-Action is Clear and Concise.  



Also make sure to position your CTA at the end of your Sales Page as your 

customer can mentally misplace it if you stuff it somewhere in the middle and 

ensure to include a LINK to the Payment page in close proximity with your CTA.  

 

Now,  

CHARACTERISTICS OF A HIGHLY CONVERTING SALES PAGE –  

1. It must showcase the Product as a SOLUTION 

2. It must evoke CURIOSITY 

3. It must create a sense of URGENCY 

4. User EXPERIENCE over Product Benefit 

 

PRODUCT AS A SOLUTION & USER EXPERIENCE OVER PRODUCT BENEFIT 

I have combined numbers 1 & 4 because although different, they are 

thematically the same.  

Uncountable famous marketers and Copywriters have made an astounding 

observation over the years – PEOPLE DON’T BUY PRODUCTS. PEOPLE BUY 

VALUE, SOLUTIONS OR EXPERIEINCE.  

You don’t hop on a plane to Dubai to ramp up your flying miles. You go to 

Dubai for the experience. You don’t buy sugar because it’s white; you buy it 

because it’s sweet. You did not buy this book to learn about Online Business. 

You bought this book to learn HOW TO MAKE MONEY! 

This is human and it is generic. Wherever you are in the World, have it 

emblazoned at top of your head that no one will buy your book because its 

cover is beautiful! They will only buy it if it solves a problem, adds value to 

them or creates a wonderful experience for them – just like Dan Brown books. 



In creating your Sales Page, ensure you paint vividly the value, solution or 

experience your customer will gain over the benefit of your product.  

Extoll more what they will get out of your book than what your book will give 

them. They look the same but they are miles apart! The latter is benefits, the 

former is experience.  

One last time –  

‘PEOPLE DON’T BUY PRODUCTS. PEOPLE BUY VALUE, SOLUTIONS OR 

EXPERIEINCE.’ 

 

EVOKE CURIOSITY 

How did Curiosity kill the cat? The cat ‘wanted to know.’ There is an innate 

quest for knowledge deposited in every man. You’re reading this now because 

you ‘want to learn’ how to make money.  

Others ‘want to learn’ how to lose weight, eat right, live right. There is that 

vacuum, a mental gap in the life of everyone which must be filled at some 

point in their life. You have chosen to fill this need by creating your product.  

It does not stop there. You must also arouse curiosity in your Sales Page. You 

can do this by asking questions like – ‘How can you utilize the 3 P’s of Success 

to make anyone like you?’ or statements like – ‘Get a wrinkle-free skin and 

restore your youth with this new oil from India.’  

The first question makes your reader wonder, “what are these 3 P’s that can 

make anyone like me?” The statement will make them ask “which new oil is 

this?!”  



In the second statement, you can see how I merged the solution (wrinkle-free 

skin, restored Youth) with curiosity (new oil from India). If you use this on the 

sales page of your ‘Immortality Elixir,’ any woman who has wrinkled skin or has 

been searching out ways to restore her youthful looks will open your page and 

most likely buy your product! 

 

SENSE OF URGENCY 

The most deadly mistake you can make as a Netpreneur is believe that your 

page/product is so fascinating that readers will come back to buy. This is a 

wrong notion and you must dispel it immediately from your mind. 

In fact, with the new algorithm utilized by Google, Facebook and a host of 

other Advertisers in combination with Cookies (which show them browsing 

habits of internet users), Google or Facebook can target a person who visited 

your product page with the same product but by another supplier (who 

obviously has placed their advert with them). 

Have you ever visited a website then logged onto Facebook and an ad for that 

site is right on your timeline? Well, welcome to WEB2.0! Except you use 

extreme blocking tools, websites have gotten smarter and can now track your 

every move on the WWW.  

A combination of factors such as these and many other distractive forces make 

it important to create a Sense of Urgency in your Sales Page. You can do this by 

creating irresistible offers with DEADLINES for example – 

− 75% Off for the first 50 people. 36 people already ordered. BUY NOW 

BEFORE OFFER ENDS!  

− 50% Discount for only 24hours. Hurry and PLACE YOUR ORDER NOW! 



− 50% Off if you buy RIGHT NOW! 

If the customer is won over by your killer Copy, your sense of urgency will seal 

the deal!  

  



WHERE IS YOUR STORE? 

Whether you’re selling an eBook, a Course, or a T-Shirt; whether you’re selling 

offline or online, you must have a LOCATION. The location of your store is 

strategic and the following parameters must be put into consideration –  

1. Ease of Access – How accessible is your store? How many times does a 

customer have to click before he lands on your Sales Page or sees your 

product? The higher the number of clicks before a customer sees your 

products, the lesser your patronage will be. 

 

2. Ease of Use – Can your would-be customers easily navigate your Store or 

sales Page? I once created a website and integrated it with 

WooCommerce. To buy my products, customers will have to add their 

chosen product on one page, click tab menu and proceed to BASKET, 

click tab menu then proceed to CHECKOUT, click tab menu then proceed 

to the PAYMENT PAGE. After 3 months, I had made ZERO Sales! 

 

3. Responsiveness (to Laptops, Tablets and Mobile Devices) – if your store 

is not responsive to your customer’s gadget, you may be silently loosing 

tens and maybe hundreds of customers. Recent survey discovered that 

58% of eCommerce activities take place on Mobile Devices. If your store 

is not optimized for smooth Mobile browsing, you will have lost 58% of 

your customers before you ever launch your first product.  

Basically, ensure your store/product location is easy to navigate, intuitive and 

easy to use and finally responsive to all internet enabled gadgets especially 

mobile devices.  



For THE NETPRENEUR FASTLANE STRATEGY where our aim is Less Time, Lower 

Costs and More Profits, the following platforms that meet our Location 

parameters– FACEBOOK, SHOPIFY, a well setup WORDPRESS/BLOGGER site 

and EMAIL.  

For this book, I will delve into positioning your product on FACEBOOK and 

EMAIL. 

 

SALES PAGE IN AN EMAIL 

You don’t have even $1 to even boost your Page on Facebook, talk less of 

buying a domain. You are totally down to your last and there is no hope for 

you. SMILE my friend, I’ve got something BIG for you. 

 

WARNING!!!  

The steps I am about to teach you are highly UNCONVENTIONAL. I will not be 

responsible for how you use it.  

If you’re okay with this, LET’S CONTINUE!  

 

SALES PAGE in an EMAIL (or SPE as I would henceforth call it) is a 100% 

FASTLANE Strategy! It is so FASTLANE that if it works, you can make MAJOR 

KILLING with it on your first trial.  

SPE is all about sending your Sales Page directly to the inbox of your intending 

clients – Headline, body, CTA, links and all. Remember THE NETPRENEUR 

FASTLANE is all about getting your product in from of as many humans as 

possible with the lowest funds. SPE is a terminator for that.  



I personally utilized in marketing my PRODUCT and the returns I saw were 

massive! 

This is the SPE Process –  

1. Product Completion 

2. Product Finishing 

3. Sales Page Creation 

4. Email Hunting 

5. Email Delivery 

Having preciously elucidated on steps 1-3, we would delve straight into Steps 4 

and 5 – Email Hunting and Delivery.  

 

EMAIL HUNTING  

In this stage, you ‘hunt’ for emails and email lists of ‘would-be’ customers that 

match the Customer Profile you created in Chapter 8. Google is usually the 

sure bet so utilize Google for this process.  

Please understand that what you are looking for is not on any website page, at 

least I have never seen a website that reveals hundreds or thousands of emails 

on their Pages.  

What we are looking for are files that have emails of people in the location and 

subject area we choose. So we aim at fishing out files instead of pages. Going 

back to the Google hacks I have taught you in Chapter 9 we see that to search 

out files, you enter the keyword then end with a file type e.g. you can search 

for ‘email list Nigeria.pdf’ or ‘Lagos email.xls.’  



The first search will bring out PDFs from websites around the world with those 

search terms. The second search phrase will bring out Microsoft Excel files that 

contain the written search term. 

 

 

 

 

For example – 

A search for ‘Lagos business email list.xls’ reveals the following –  

 

 



The third result looks ‘juicy’ so I clicked it. The document is instantly 

downloaded into my computer’s ‘Downloads Folder’ and I proceed to 

investigate. This is what I found –  

 

This particular Excel document contains the names and emails of over 150 

people who most likely work and reside in Lagos! GOLD!!! 

 

Copy and Paste the emails to a new Notepad or Word document and save. 

Using this method, you can hunt for a variety of files and file types from PDFs 

(.pdf), to Word Documents (.doc/.docx), Power Point files (.ppt/.pptx), etc.  

With this method, I have amassed over 30,000 emails both foreign and local.  



Remember, for the hunting stage, all you need to focus on is ‘Location,’ 

‘Subject Matter/Keyword’ and ‘File type.’  

Also note that in your process of gathering emails, about 40% may be obsolete 

for typographical and other errors. Another 20% maybe non-functional. 20% 

may not be interested in your product. 10% may delete your email but if just 

5% of about 1,000 emails you gather get interested and buy your N1,000 

product, that’s N50,000 in sales right there! Oh LORD!  

Another way to hunt emails is to buy an Email Database from those who sell. A 

quick search on Google will reveal those who have and are willing to sell to 

you.   

 

EMAIL DELIVERY 

Your average Gmail or Yahoo account cannot and would not allow you to send 

emails to 1,000+ email addresses at once. There are 3 ways to overcome this 

challenge –  

1. Send the emails in batches.  

If you must use your own email address, divide your new email list into 

groups of 49. Copy and Paste just one of the emails in the ‘To’ section 

then the remaining 48 in the ‘Bcc’ section. Do not use the ‘Cc’ section 

because your customer will see every other person you have sent the 

email to. There exists no greater mojo killer than that!  

The Bcc (Blind Carbon Copy) section will ensure your customers receive 

the email individually and will hide the emails of other recipients.  

 



2. Use an Auto-Responder.  

If your email provider poses challenges in sending the bulk emails, it’s 

time to utilize an auto-responder. Go register at www.Mailchimp.com. It 

is one of the best Auto-responders out there and will also allow you 

send free Email campaigns to 2,000 people or less. 

All you need do after registering is 

a. Create a New Email list 

b. Import your SPE list into the new MailChimp list 

c. Create a Campaign  

d. SEND! 

For the Campaign stage, you can simply copy and paste your Sales Page 

unto the Campaign builder, ensure your links are working then send.  

Remember also to import the SPE emails in batches into MailChimp. If 

you upload 100 or more, the computer would flag your list as suspicious 

and block you from sending to that list.  

I advise that you upload 50-70 emails first to your MailChimp list. Create 

a Campaign and send to this group of 50. Wait 48 hours before you 

upload the remaining emails in batches.  

 

3. Use a Brute Email Sender. 

As stated above, sometimes even Auto-Responders like Mailchimp may 

prove challenging to use so your last and final choice is Brute Force Email 

Senders.  

There are a Plethora of them out there but a notable one is Atomic 

Email Sender. It is highly effective in importing and sending bulk emails. 

Search for it on Google. It’s quite pricey (at $180) but does the work.  

http://www.mailchimp.com/


PS: I have never used it but I have seen people utilize it and get work 

done.  

To ensure success in your SPE strategy, note the following – 

1. Ensure your headline is CATCHY.  

When I go to my email box, I delete multiple emails before I start 

reading those I want to. A major reason I delete some emails is because 

the headlines were drab and had no attractive force.  

A combination of ‘Solution’ and ‘Curiosity’ will easily get your email 

opened for example – ‘How I beat Cancer with these Almond Leaves 

from India: The Secret Recipe,’ ‘How I made $25,000 with $50 in 2 

months using just my Facebook Account’ or ‘How I lost 60KG in 1 Week 

without Diet or Drugs!’ 

Each of these titles will reduce the Delete/No Open rate of your Email. 

 

2. Longer than 6, NO MORE TO READ! 

This is a long standing law that governs the email marketing sphere. If 

you have more than 6 paragraphs of 3-4 lines each, your customers will 

NOT read your email.  

I personally will not read any email longer than 4 paragraphs except my 

Bank statement!  

These 2 factors should be kept to heart at all times when you embark on 

sending ‘Sales Page in an Email.’ 

 

Our next and Final Stop for book is FACEBOOK!  



In the succeeding chapter, I will be revealing to you the unconventional 

methods, tricks, tips and techniques I used to manipulate Facebook to my good 

and get in Weeks what took others Months (and some even Years) to 

accomplish! Let’s dive into ‘THE GREAT FACEBOOK HACK!’ 

THE 

GREAT 

FACEBOOK 

HACK 



  



INTRODUCTION 

Without mincing words, the Great FACEBOOK Hack enabled make my first 

major breakthrough in my Netpreneurship Journey. I enjoin you to read this 

chapter in a time and place where you have absolutely ZERO distraction!  

FACEBOOK is the largest Social Media Network in the World with over 3 Billion 

people registered. In Nigeria, there are 16 million people registered and 

FACEBOOK and about 6 million in Lagos alone.  

A majority of you reading this book will have your first major breakthrough on 

FACEBOOK so watch, read and listen super attentively in this section.  

Without further ado, let’s dive in! 

 

OUR AIM 

Our first and only aim in THE GREAT FACEBOOK HACK (TGFH) is to create a 

community of LOYAL FOLLOWERS, groom them and lead them on until they 

LIKE and TRUST US then become CUSTOMERS.  

Not just Customers, but EVANGELICAL CUSTOMERS!  

 

Let that sink in for a moment…. 

 

Now I want to refresh your memories on the #1 item on the ‘Things to Note’ 

list as stated in Chapter 3 -  



‘In the internet space, ‘FOLLOWERS’ (NOT People) buy Products – if you don’t 

have good/great Social Media following (Friends), a Page with at least 1,000 

LIKES or Group with at least 1,000 Members, you’re on a LOOOOOOOONG TIN!’ 

 

Dear friend, this is TRUE yesterday, today and FOREVER!  

It has been like that before the advent of computers, it will remain like that 

when we start downloading food from our tablets! It is only those who Know, 

Like and Trust you that will buy from you.  

 

Now, how can you make people on Facebook, Know, Like and Trust you? 

The same way you do it True Life – 

1. Establish yourself as an Authority 

2. Get High Target Followers 

3. Create a Community 

 

ESTABLISHING YOURSELF AS AN AUTHORITY ON 

FACEBOOK 

This is first and probably most important step in TGFH. If you get this stage 

right, every other process will come easy for you and you will quickly more 

quickly, that which takes others eons to achieve. 

To establish yourself as an Authority on Facebook, here are the steps to follow 

– 



1. LOCK ONTO YOUR VERY SPECIFIC NICHE AND PRODUCT 

When I say ‘Bill Gates,’ you think ‘Microsoft.’ When I say ‘Zuckerberg,’ 

you think ‘Facebook.’ When I say ‘Steve Jobs,’ you think ‘Apple.’ When I 

mention ‘Femi T,’ you think ‘NETPRENEUR FASTLANE.’ But if I mention 

your name today, what will your friends think? What do they know you 

for? What image is associated with your name in the mind of your 

friends?  

You may be known for Posts on Religion, Politics, or Relationship, but 

the very product that you hope to sell is been starved of publicity!  

Get your product, research your niche, lock onto it and start to build 

your Facebook Profile around it.  

  

2. BUILD YOUR FACEBOOK PROFILE AROUND IT 

What is your current Facebook Profile Picture? What have you mounted 

as Cover Photo at the top of your profile? Is it you and your wife on your 

wedding day or a quote directly related to your niche or product? Is it 

you and your girlfriend when you visited FESTAC or a picture of the 

Product you are selling? 

No one will advertise for you except you pay them. Your Facebook 

Profile is your free Billboard, Handbill, TV jingle and Radio advert. 

I cannot count the number of times people purchased my product just 

from seeing my cover photo on my Pseudo-Account and asking about it.  

This brings me to another issue. USE OF PSEUDO ACCOUNT. Like I told 

you in the introduction of this book, I used a Pseudo-account to amass 

friends and build community. This is a very strategic decision, especially 

if you have built a product meant for a race different from yours.  

At the time I made my sellout and up till now, I am not convinced that 



Americans will buy a Product from a Black Nigerian boy.  

Call it whatever you like but this is a FACT! If your aim is to sell products 

(especially digitals) to the West, think really hard if you want to use your 

original Facebook Account to get highly targeted friends in the US and if 

they will buy from you.  

If you are fully convinced they will, dear friend ride on. If not, open a 

pseudo-account, emails and all and start to make your kills!  

 

3. LET YOUR LIGHTNING STRIKE TWICE 

We have all heard the saying that ‘lightning does not strike the same 

place twice.’ Well, if you are going to become an authority, your 

lightning must strike more than twice and on the same spot! 

JESUS FEMI! STOP SPEAKING IN PARABLES. WHAT DOES THIS MEAN?   

Post Regularly, Post Excellently and Strike a Chord! 

Have you ever seen a Facebook post so touching, soul lifting and 

inspiring that even though you did not plan it, you commented or liked 

it? In most cases you can still remember the poster vividly up till now?  

If that person posts has more than 10 of such posts in a week, go check 

their friends list. They have 2,000 or more friends. 

This is because the World is HARD! People are looking for succor 

everywhere including the internet. Provide it. Touch their hearts and 

you’ll own it.  

a. Regularly post excellently written pieces about your products or 

related topic on your profile 

b. Let your post be very easy to understand but evoke deep thinking 

c. Let it resonate innately among your friends so much so that they 

cannot but Comment or react to it 



d. Lastly genuinely care for the people in your friends list. When you 

do, you will not run short of edifying and soul lifting posts. This is a 

secret known to many people who even you view as Authorities in 

their sphere of influence 

In doing this, please do not become stereotyped to posting only 

inspirational posts. Ensure your posts have a human feeling to them.  

 

4. EXCELLENTLY RELATIONS 

Do you have that one friend whose life’s mission is to LIKE your posts or 

comment ‘LOL’ on pictures you upload? Well I do! 

Don’t become that friend! 

When you relate with your friends, understand that they are your 

potential customers. A customer cannot walk into your store and you 

start LAUGHING OUT LOUD or LAUGHING YOUR HEAD OFF!  

Curate every single post you make on Facebook. Ensure your spellings 

are correct, grammar is structured and tenses are in the green.  

Don’t just post comments on a person’s post. THINK before you TYPE! 

Ensure that what you have posted will pass across the message that you 

thoroughly read the post, understand it and deeply care about the 

poster.  

Some people have turned to eWarriors on Facebook. They antagonize 

everyone and spoil for a fight at the slightest provocation. If you have 

been like this and you hope to sell with that same Facebook profile, you 

may be deceiving yourself. Delete that account and start over or open a 

Pseudo-account and keep fighting with your real one.  

A major reason why you must establish yourself as an authority first before 

venturing to amass followers is that if you do not stand for something or have 



any connections with the Highly Targeted Friends you are going to be 

requesting in subsequent steps, they will reject your Request and you can get 

banned from Requesting friends or even Facebook entirely for this. 

 

With these factors duly taken care of, it’s time to get HIGH TARGET 

FOLLOWERS.  

 

Get HIGH TARGET FOLLOWERS (5,000 Friends in Less than a Month) 

Following the steps in Chapter 8 use Audience Insight (AI) in the Ads Manager 

section of your account to create a Customer Profile.  

Navigate to the Page Likes tab of your audience. It should look like this – 

 



 

From this powerful tool, visit each of the pages listed in the Page Likes tab that 

directly relates with your product and niche. You may select the top 5 or 10.  

Once you’re in, start to scout for people who are HIGHLY ACTIVE on these 

pages. You may start with those who comment on posts made by the page. 

ADD THEM UP! 

Add up those who have shared the posts, then those who have liked.  

Now depending on the demographics of these people, some will check your 

profile before accepting your request.  

If you have adequately positioned yourself as an authority in your niche with 

relevant posts, profile picture and cover photo, there is a higher probability 

they will accept your request than if yesterday’s lunch is mounted atop your 

profile.  

 



There is no limit on the number of friends you can add per day. Just ensure 

that you are getting requisite number of acceptance in a day; for example, if 

you make approximately 200 requests in a day, ensure that at least 100-150 

accept you within 48 hours.  

When you have reached 1,000 ignored or rejected friend requests, Facebook 

will stop your request service. To bypass this is very easy. All you have to do is 

– 

1. Go to the FRIEND REQUESTS tab 

 

 

2. Click the FIND FRIENDS option 

 

 

3. Click the VIEW SENT REQUESTS link  

 



 

4. You should see a list of Friend Requests that you have sent out, that have 

either been ignored or rejected  

 

 

5. START DELETING!  

Click the FRIEND REQUEST SENT button. Hit CANCEL REQUEST 

 



Do this until your Friend Requests Sent have thinned down considerably. Go 

back to each of those pages you discovered through Audience Insights and Add 

fresh people. Once your list is filled wait 2-5 days for those who will to accept. 

Clear your list again!  

I utilized this exact process to amass over 4,000 friends in 4 weeks.  Facebook 

will not flag your account as spam and you will not be banned from the Friend 

Request Service.  

This process can be used in both you true Facebook account and a pseudo-

account if any.  

 

 

  



CREATE A COMMUNITY (5,000 MEMBER FACEBOOK 

GROUP IN ONE HOUR!) 

A Facebook group is the best form of online community you could ever ask for. 

Utilizing THE NETPRENEUR FASTLANE strategy, it becomes your own personal 

CASH COW! 

This is how to create a Group and amass 5,000 members under 1 hour – 

 

1. Create your Group (in line with your niche and product)  

 

 

  



2. Ensure you create a Powerful Description for your Group. Make sure to add 

relevant keywords in the TAG section. 

 

 

 

3. Having created the group and set it up with a description and tags, it’s time 

for MAGIC! Open a new Chrome tab and search this – ‘Group Invite All Chrome 

Extension’ in Google 

 

  



This is an extension of the Google Chrome browser that works all the magic.  

Click the first result as shown above and it will lead you here – 

 

 

4. Click the ADD TO CHROME button 

The computer would automatically install the extension into your Browser. 

Refresh your Facebook Group Page and you should see this icon on the top 

right corner of your browser 

 

 

  



5. By Ensure you are on your new Facebook Group page then click this button. 

The extension will aggregate all your friends and start adding every one of 

them AUTOMATICALLY to your new group.  

(It is expected that you have gotten at least 1,000 to 2,000 friends from the 

‘Get High Target Followers’ stage) 

Now, depending on your number of friends, this process can take from 5-20 

minutes. Sit back and ENJOY! 

 

At the end of this wizardry, your new group will be populated to a very 

considerable level of membership. Close the extension, go to your Group and 

Welcome everyone to the new era!  

If you have duly established yourself as an Authority and have been relating 

well with your new high target friends, they will hail you when you add them 

to your new group. In fact, they will start to invite their own friends to your 

group – EVANGELICAL CUSTOMERS! 

Remember to Grow, Develop and Consistently Relate with your Community.  

I use an online tool www.sociograph.io to keep tabs of highly involved 

participants in my groups. I take note of those who engage more with posts 

http://www.sociograph.io/


(comments and likes) and tag them in new posts. This ensures that high 

engagers are constantly engaged and that your Group does not go silent.  

Note that although our main aim is to make money off of our Followers and 

Group members, you must genuinely care for them. Ensure you have 

established great relationship with them for at least 3 weeks before 

introducing your product.  

If you don’t care for them but aim your lasers at their pockets, it will reflect in 

your posts and updates and usually, people can smell a phony marketer from 1 

mile away! 

CARE! 

  



IN CONCLUSION 

This has been the journey of a lifetime! For those of you bought this book, I 

salute your courage and appreciate your patronage.  

I’m sure by now you are relishing in the plethora of possibilities you can 

achieve with this new knowledge.  

One last word I have for you is START! 

You will fail and you will make mistakes. Don’t be afraid or put down by these 

experiences. They are the seeds for your success tomorrow. Lear from them 

and overcome them. Don’t let them overcome you.  

Start something now. Start to pen down a draft for that idea of yours. Start 

playing with Google Adwords and mastering Facebook Audience Insights.  

With the guide above, you are well on your way to hitting it big online.  

Welcome to THE NETPRENEUR FASTLANE 

that will make your COOL CASH STEADILY! 


